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Disclaimer

This presentation has been prepared solely for use at this presentation of our results for the quarter ended June 30, 2016. By attending the
meeting where this presentation is made, or by reading the presentation slides, you agree to be bound by the following limitations.

This presentation is not an offer for sale of securities in the United States or in any other jurisdiction. This presentation has been prepared for
information and background purposes only. It is confidential and does not constitute or form part of, and should not be construed as, an offer or
invitation to subscribe for, underwrite or otherwise acquire, any securities of Gestamp Automocion, S.A. (the “Company”) or any member of its
group nor should it or any part of it form the basis of, or be relied on in connection with, any contract to purchase or subscribe for any securities
of the Company or any member of its group or with any other contract or commitment whatsoever. Neither this presentation nor any part of it
may be reproduced (electronically or otherwise) or redistributed, passed on, or the contents otherwise divulged, directly or indirectly, to any
other person or published in whole or in part for any purpose without the prior written consent of the Company.

This presentation does not purport to be all-inclusive or to contain all of the information that any person may require to make a full analysis of
the matters referred to herein. Each recipient of this presentation must make its own independent investigation and analysis of the Company.
This presentation may contain certain forward-looking statements that reflect the management’s intentions, beliefs or current expectations.
These forward-looking statements include, but are not limited to, all statements other than statements of historical facts, including, without,
limitation, those regarding the Company’s future financial position and results of operations, strategy, plans, objectives, goals and targets and
future developments in the markets where the Company participates or is seeking to participate. The Company’s ability to achieve its projected
results is dependent on many factors which are outside management’s control. Actual results may differ materially from (and be more negative
than) those projected or implied in the forward-looking statements. Such forward-looking information involves risks and uncertainties that could
significantly affect expected results and is based on certain key assumptions. Due to such uncertainties and risks, readers are cautioned not to
place undue reliance on such forward-looking statements as a prediction of actual results. All forward-looking statements included herein are
based on information available to the Company as of the date hereof. The Company undertakes no obligation to update publicly or revise any
forward-looking statement, whether as a result of new information, future events or otherwise, except as may be required by applicable law. All
subsequent written and oral forward-looking statements attributable to the Company or persons acting on its behalf are expressly qualified in
their entirety by these cautionary statements.

In this presentation, we may rely on and refer to information regarding our business and the market in which we operate and compete. We
have obtained this information from various third party sources, including providers of industry data, discussions with our customers and our
own internal estimates. We cannot assure you that any of this information is accurate or correctly reflects our position in the industry, and none
of our internal surveys or information has been verified by any independent sources.

No representation or warranty, express or implied, is made as to the fairness, accuracy or completeness of the information contained herein.
None of the Company, its advisers, connected persons or any other person accepts any liability for any loss howsoever arising, directly or
indirectly, from this presentation or its contents. This shall not, however, restrict or exclude or limit any duty or liability to a person under any
applicable laws or regulations of any jurisdiction which may not lawfully be disclaimed (including in relation to fraudulent misrepresentation).
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Introduction

» Good overall trends from prior quarters continued into Q2 2016

» Revenue and EBITDA grew at rates higher than market production, as a result of

new project launches and ongoing ramp-up of new programs

= Gestamp’s growth has been achieved in the context of healthy growth in market
production in Europe in Q2 2016 vs. Q2 2015, particularly in Spain, the United
Kingdom, Turkey and Germany, although market production growth was flat in Nafta

and negative in Mercosur, Russia and South Korea during the quarter
= |n addition, FX was a headwind for Gestamp as virtually all currencies were weaker

against the Euro in Q2 2016 vs. Q2 2015, impacting our sales reported in Euros

particularly in UK, Turkey, Russia, Mercosur and Nafta as well as China
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Q2 2016 Revenue (€ Millions) —1/3

= Consolidated revenue
increased by 10% to € 1.94

TOTAL REVENUE

billion in the second quarter of
| 8% v 2016 compared to sales of €
Market Production (¥) 3469 3,741 jarket Production(*) 1.76 b||||on in Q2 2015.
= Sales increased € 176 million,
1,760 1,936 . . .
' with growth in all regions
except Mercosur.
Q2 2015 Q2 2016 YTD 2015/06  YTD 2016/06
Growth at constant FX: 16.0%: Growth at constant FX: 12.9%:

= Revenues in Western Europe
grew by 11.9% during the
guarter.

» Healthy growth across Western

WESTERN EUROPE

_ 1,963 _
Market Production (*) 1 4 ! Market Production(*) ) )
80 Europe, also in UK despite the
5 0 . .
GLL9%> devaluation of the pound Sterling
910 1,018
Q2 2015 Q22016 YTD 2015/06  YTD 2016/06

Growth at constant FX: 13.7%: Growth at constant FX: 10.1%:

©2016 GESTAMP 4 GEStamp E

(*) Market production volume growth in Gestamp production footprint (IHS August 2016)




Q2 2016 Revenue (€ Millions) — 2/3

EASTERN EUROPE

Market Production (*) 348 374 Market Production(*)

200
169
Q2 2015 Q2 2016 YTD 2015/06 YTD 2016/06

Growth at constant FX: 17.2%:

Growth at constant FX: 29.5%:

NAFTA

G20.19%

748 Market Production(*)

Market Production(*)

384
325

623

Q2 2015 Q2 2016 YTD 2015/06 YTD 2016/06
Growth at constant FX: 24.6%: Growth at constant FX: 24.2%:
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(*) Market production volume growth in Gestamp production footprint (IHS August 2016)

Sales in Eastern Europe grew by
18.4% in Q2 2016 to € 200 million,
based on robust growth in
volumes of our projects,
particularly in Turkey, Czech
Republic and Poland

Growth was achieved despite
ongoing weakness in Russia and
broadly weaker currencies,
particularly in Russia but also in
Turkey and Poland

Sales grew 18% in Naftain Q2
2016, as new programs continue to
fuel growth in excess of market
production

Gestamp [




Q2 2016 Revenue (€ Millions) — 3/3

SOUTH AMERICA = Continuing declines in
production volumes combined
with significantly weaker

G33.3% currencies, particulary the
Market Production(*) 248 Market Production(*) Argentinian PeSO, drove a31%
drop in sales in Q2 2016 vs Q2
166 2015
128
89 - - -

» FX adjusted decline in sales
continues to be somewhat less
than the decline in market

Q2 2015 Q2 2016 YTD 2015/06  YTD 2016/06 .
production volumes
Growth at constant FX: -6.3%: Growth at constant FX: -6.6%:

= Sales growth in Asia at
constant FX was 15.5% during
the quarter

491 » Though comparison base in

Market Production(*) 447 Market Production(*)

China in Q2 2015 is wealk,
—@F,
227 244

ASIA

growth was more than 10% after
adjusting for the weaker Yuan

= South Korean growth was strong
in Q2 2016, with sales more than

Q2 2015 Q2 2016 YTD 2015/06  YTD 2016/06 30% higher than in Q2 2015
Growth at constant FX: 15.5%: Growth at constant FX: 15.9%:
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(*) Market production volume growth in Gestamp production footprint (IHS August 2016)




Q2 2016 EBITDA (€ Millions)

EBITDA EBITDA (%)

11.1%

407 0
370 10.5% 10.8% 10.4%
| 215
188
< n < L0 (o]
Q2 2015 Q2 2016 YTD 2015 YTD 2016 S S S S S
[qV} [qV} N N N
> > N N N
Growth at constant FX: 20.6%: Growth at constant FX: 15.4%: L L o o &4

= EBITDA increased by 14% to € 215 million in Q2 2016 compared to EBITDA of € 188
million in Q2 2015

= EBITDA growth at constant FX was around 20%, driven by volume increases in new and
young programs

= Trend of margin improvement continues to be consolidated, based on higher margins
of new projects and operational leverage with higher production volumes

= Despite currency headwinds, operating profit increased by 21% and net income by 67%
compared to the second quarter of 2015
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Q2 2016 Investments in Fixed Assets

Second Quarter YTD June 30,
2015 2016 2015 2016
{Millions of Euros) {Millions of Euros)

Capital expenditures

Intangible assets 35.8 27.7 514 43.4

Tangible assets 127.5 154.8 213.3 271.9

Total 163.3 1825 2e4.7 315.3
Met payments on investments

Intangible assets 35.3 271 510 42.4

Tangible assets 115.7 164.2 262.7 295.8

Total 151.0 191.3 313.7 338.2

= Capital expenditure in Q2 2016 amounted to approximately € 180 million

» Capex in the quarter was primarily for ongoing investments in projects in North America, Poland,
China, Germany, Spain and the United Kingdom

= Net payments on investments YTD amounted to € 338 million, or about € 25 million more than in the
first half of 2015
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Q2 2016 Net Financial Debt and Pro Forma Maturity Profile

Net Debt (€ Millions)

December 31, June 30, December 31, June 30,
2014 2015 2015 2016
(Millions of Euros)

Interest bearing loans and borrowings 1,764.8 1,833.8 1,730.9 2,020.4
Financial leasing 28.6 36.0 35.2 32.3
Borrowings from associated companies 99.4 100.3 79.0 68.8
Other financial debts 76.7 54.2 39.4 31.2
Total Financial Debt 1,969.5 2,024.3 1,884.5 2,152.7
Cash, cash equivalents and current financial assets 559.8 484.8 391.4 369.6
TOTAL NET FINANCIAL DEBT 1,409.7 1,539.5 1,493.1 1,783.1

Pro forma Debt Maturity Profile D

Financial Debt Maturity

Il Debt maturities as of YE 2015

B Pro forma the re-financings R 668
L
300288
176169 119405 176150 =
19 19 8 31 31
2016 2017 2018 2019 2020 2021 2022 2023 Beyond

Note: Undrawn €280m RCF maturity shown as dotted line Figures in € millions

1) Includes new € 160 million 7-year loan from EIB signed in June (1.86% fixed rate, bullet maturity)

©2016 GESTAMP 9 GEStamp E




Q2 2016 Net Financial Debt — Comments

= Net debt was €1.78 billion at June 30, 2016

= Working capital increased not only due to growth in volumes and seasonality, but also due to an
extraordinary impact from tooling

= Tooling in progress and receivables have increased YTD vs. year end 2015 by approx. € 150 million

= Gestamp builds the tools and dies for our OEM customers, which are sold to the OEMs at start of
production (“SOP”) of new projects

= At the end of the first half of 2016, we have experienced a higher number of new projects close to SOP
than is customary, in part due to delays from our customers in the launching of their projects.

= As aresult, the tooling component of our working capital has temporarily reached unusually high
levels, which will normalize in the coming months

= Capex on new projects was also moderately higher YTD 2016 vs. 2015
» Dividends, on an exceptional basis, were paid in late Q2 rather than early Q3 this year

= LTM net leverage was stable vs. June 2015 at 2.2x, and better vs. June 2014 when it was 2.7x
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Closing comments

= Strong impulse on current performance from investments in new projects
over recent years, as good momentum from project ramp-ups and new program

launches continues

= Qverall market trends year-to-date in our production footprint, except for in

Mercosur and Russia, are also healthy

= Sector megatrends continue to favor Gestamp’s technological expertise,

particularly in vehicle light-weighting and passenger safety
= Gestamp is leveraging our position to increase content penetration not only

with existing customers, but increasingly with OEMs and in markets in which our

market share has not been representative to date
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